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Comparative analysis on social entrepreneurship and entrepreneurship research

Research Contents

field with international co—authorship network analysis

Social entrepreneurship is a form of entrepreneurship aimed at business involving non-profit activities.
The characteristic of social entrepreneurship is not expecting the monetary benefit from their social
ventures since their mission is to create social value rather than economical value. However, it has been
controversial delineating the boundaries of social entrepreneurship and entrepreneurship. This is due to
both social entrepreneurship and entrepreneurship research fields are highly related. Therefore, current
study examines the characteristics of social entrepreneurship and entrepreneurship research field from
the aspects of regional challenges. To measure the characteristics between social entrepreneurship and
entrepreneurship research field, we have utilized average distance and density of the networks. As a
results, current study found that international collaboration was stronger for entrepreneurship research
. compared to entrepreneurship research field.
Figurel. International co-authorship of social entrepreneurship (Left)

Figure2. International co-authorship of social entrepreneurship (Right)
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